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1. Introduction

This is what your company and our program have in common: the go  al of both
achieving and main taining success and prosperity. Many corporations have already
realized the tremendous value and overwhelming advertising success that sponsoring
amateur elite cycling team offers.

In addition to the attractive return oninv estment (ROI) and mass advertisin g
potential of elite cycling, our 501c (3) NON -PROFIT organization also offers
involvement in public outreach programs and charitable fund raising efforts.

The following pages offer an overview of a very exciting concept and promising
opportunity for both your company and our  program alike.

2. Who Are W e?

Wolverine Racing is a 501c (3) NON -PROFIT or ganization established to
support, man age and finance top -level athletes in both na tional and international
settings, while promoting awareness and raising fund s for charities. Our program
hopes to provide junior and elite athletes with the necessary tools to succeed
throughout the rigors of a year -long racing calendar on American and in ternational
soil.

Our operation depends solely on the assistance of sponsors to run this
formidable team, which has more than proven itself over the course of our 121 -year
existence. Democratically run by the athletes themselves, Wolverine Racing has
established a truly synergistic environment in which to groom its athletes and to
create extensive exposure for all those involved with our organization

Currently kno wn as Wolverine Racing/American Cycle & Fitness , in 2009 the
elite team placed in the top 3 in almost all categories in the Michigan Point S  eries and
placed 2nd overall in the team series . The team posted 45 wins (including Danielle
Mu | | i s 6nal CiNenpianship on the track) and over 125 podium finishes
throughout the country . In fact, as of this printing, Kelly Paterson is the top ranked
female Cyclo-Cross racer in Michigan and Jeff Wienertisthe 39r anked Meni
Masters 35+ racer in the USGP Cyclo-Cross National Series.

Please read on to learn more about our unique program and how our rapid  ly
growing community of fans and supporters, coupled with our dedicated athletes, can
add distinctive value to your business.

Wol verine Racing Mends Pro/Elite Squad (




Wolverine and 4x World
Champion Connie Paraskevin
with our latest National
Champion Danielle Mullis @
the LA Velodrome.

Wolverine National Champions

Frankie Andreu (5x)
Kacey Manderfield (7x)
Theresa Cliff-Ryan
Connie Paraskevin
Sue Novara-Reber
+ 19 more
World Champions
Connie Paraskevin (4x)
Sheila Young (3x)
Sue Novara-Reber
Olympians
Frankie Andreu (3x)
John Coyle (Medalist)
Sheila Young (Medalist)
+5 more

Tour De France Racers

Frankie Andreu (9x)
Tom Schuler
Jeff Pierce

Notable Wolverines

Jim Ochowicz i Owner Pro
Tour BMC Racing Team
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3. Cycling Demographics

As one of the most popular and fastest grow ing sports in the USA and the second most
popular recrea tional activity in the world,  cycling attracts a lot of public attention and
has a high media presence. Fans of cycling are affluent, educated, and passionate as
noted by the following demographic profile:

U.S. bicycle market is $4.5 billion

85% are between the ages of 25-54
55% male, 45% female

92% have attended college

93.8% utilize Internet

52% rate their brand loyalty as high

84.4% have made Internet purchases

Median household income: $80,0 00

166 million cyclists in U.S . with 26 million considered enthusiasts

Regional Races with high exposure include stops in  Wisconsin, Ohio,
Michigan, Indiana, lllinois, Canada  and more

Jeff Wienert @ the Derby Cup USGP in Louisville , Ky.
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4. Why Sponsor Wolverine Racing?

Cycling is one of the few sports which fully embraces corporate sponsorship. Team uniforms display the brand of your
corporation throughout the entire year. As a result of t hatic a-
medium; thus they return a higher impression and retention value. Since cycling is a lifelong activity, which a ppeals to children,
families and adults, it reaches a broad audience that goes beyond traditional demographics . Cycling offers its fans and
participants a healthy, environmentally sound and technologically innovative sport that is results driven.

As with any billboard, race car or magazine ad, your company®s distinci
prominent ly display ed on all team marketing space. Desi gn space and size allocation ar:
contributonto t he actual team budget. Your company0s ¢ ram prifarness dlothang,
bicycles and related media (7.e., media packets, team website).

Your companyds | ogos, testimonials and a dters, i adeitiop to bemg osted i
at actual competitive and charitabl e e vsigerntidsess, Memhenathlete tespnzoniglsaasd
product endorsement will be included at www.ourwebsite/blog .org (note. website will also h ave the address bearing name of title
sponsor d e.g., team.discovery.com,).

Your company is entitled to (but not lim ited to) company banners, brochures and product samples at events promoted by
or attended by the athletes. Your company WILL benefit from all public appearances and charities conduct ed by the team. Title
sponsors may receive weekly up dates via FAX, Internet and othermulti -medi a of t he teamfs progres
results upon request.

5. Exposure Statistics

Events

- 200+ race days (Note: a race day is a mini mum of
two team athletes attending one event.)

Race Results

- Victories, Team and Performance Awards,
General Classification (GC) Results, Podium
Finishes (1st @ 5th)

Live Spectators

- 5000+ persons per National (NRC/UCI) Event.
- 500+ persons per Regional Event.

- 200+ persons per Local Event.

Media Coverage

- Television/Radio Coverage

- Photographic Images

- Printed Advertisement

- Newspaper Print

- Charity Involvement

- Internet Media

Other Statistics

- Sponsored Athlete Appearances as requested.
- Promotion of charity drives and events.

Trade Publications

- Bicycling Magazine

- ROAD Magazine

- Cycling News.com

- Cycle Sport America

- Local Publication s

- MBRA.org

- True Sport .com

-Cxmagazine.com

Patrick Russell , 2009 Tailwinds 35+ CX Series Champion .

At the 2009 I ceman Comet h ( tracewitvaver 4,000 acels)aMolgeans t
Racing had 28 racers place within the Top 20 in 20 different classes, including 3 wins, 5 podiums, and 8
Top 106s.
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6. Charity Involement

In 2009 Wolverine Racing partnered with Michigan Youth Cycling (MYC) to help empower
Junior racers with their  education and cycling goals. Each year MYC awards thousands of dollars in
scholarships, with the largest being the Iceman Cometh Scholarship Program. This spring the MYC
and Wolverine Racing joined forces to produce the
was raised at this event!!! 2010 promises to be bigger and better .

Our Vision of Success

- Recognize student athletes by awarding them scholarships in an effort to support their educational
endeavors

- To aid in the development of the youth as a student, community member and athlete by monitoring
academic performance, community service, as well as offering coaching and skills advancement through
the experience and support of adult team members.

- To promote the sport of cycling as a viable athletic option to all interested youth, regardless of
socioeconomicstatus. We will develop sponsorship programs, the recycling of bicycles and
private /public partnerships to fulfill the financial demands of the sport.

- To advocate physical activity and access to healthy competition the promotes the physical and mental
health of young people, as well as providing a forum for the development of skills such as teamwork,
self-discipline, sportsmanship, leadership, and socialization.

- To promote family and community involvement in our race against for the health and well -being of
youth by developing strategies to create more sidewalks, bicycle paths, trails, and recreation facilities
throughout or communities.
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*As a 501c(3) Non -Profit all monies donated to Wolverine Racing Is Tax -Deductible*

7. 2010 Sponsorship Levels

Title Sponsor ($15,000 and/or product/service of equal value , 3 year commitment )

Team renamed with the sponsor name

Team uniform designed around sponsor colors and logo

Sponsor logo on bicycles

Sponsor logo on team helmets

Sponsor logo and link present on team website

Team riders promote sponsord®6s product, : dll € n |
Team riders available for sponsor promotional/marketing events

Co-Sponsor ($8,000 and/or product/service of equal value )

Sponsor logo displayed on team uniform ( locations TBA )

Sponsor logo on bicycles

Sponsor logo on team helmets

Sponsor logo and link present on team website :

Team riders promote sponsords product, G -2 dlll e n
Team riders available for sponsor promotional/marketing events By

Diamond ($5,000 and/or product/service of equal value )

Sponsor logo displayed on team uniform ( locations TBA )
Sponsor logo on bicycles
Sponsor logo and link present on team website

Team riders promote sponsords product, :Raciwg’&xpensesand dll € n |
Team riders available for sponsor promotional/marketing events (estimate per rider)
Platinum _ ($2,000 and/or product/service of equal value ) Alicenses $100
S | displayed on t if (' locati TBA) A Clothin
ponsor logo displayed on team uniform ( locations :
Sponsor logo and link present on team website A E qgut pme t
Team riders promote sponsord&s product, s&er];f@e}é,elan 14 e n
Team riders available for sponsor promotional/marketing events A Racin g O-F e
$1,000
(product/service supplied to team free of charge, minimum dollar value applies )
12 mo. estimate per
Sponsor logo displayed on team uniform ( locations TBA ) rider $4,500-$5,000
Sponsor logo and link present on team website
Teamr i ders promote sponsords product, services, ts
Silver (product/service supplied at a reduced cost )
Sponsor logo and link present on team website
Team riders promote sponsords product, 4 dly € n |

Bronze (any monetary or product/servicepr ovi ded bel owy 0PIl ati numo

Sponsor logo and link present on team website L
Team riders promote sponsords product, 7R WS dly € n |







